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Locating new branches for financial and credit

institution with Analytic network process (ANP)

Reza omidvar®,mostafa ghazizadeS,fateme norouzzade®

Abstract

Determining the location of credit- financial institutions branches is a crucial
decision in Modern banking. This object is more important in privet sector since
we face some special limitation in budgeting here. Banking industry, like other
businesses, deal with Demand (from customers) and Supply (financial service ...)
and both Demand and Supply are influenced by Geographic position. In this paper
we will interview experts then rating four locations (Tajrish Sq., Theran Pars,
Sadeqieh, Afsarieh) in Tehran to build a new financial institution branch. By
using ANP technique the result (rating) were come out as: Tehran Pars is the best
point to establish the new branch then Tajrish Sq. and in third and fourth point we
have Sadeqieh and Afsarieh.

Keywords: Location, network analysis, Modern banking
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Here are the owerall synthesized pricrities for the
alternatives. You synthesized from the network
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I
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I
L

m
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